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Amending Reg. 402 of R.R.O. 1990

(Chickens — Marketing)
Note:
Since the end of 2001, Regulation 402 has been amended by Ontario Regulation 264/02.  Previous amendments are listed in the Table of Regulations published in The Ontario Gazette dated January 19, 2002.


1.  Regulation 402 of the Revised Regulations of Ontario, 1990 is amended by adding the following section:

Transitional


20.  (1)  Sections 17, 18 and 19 as they read immediately before the coming into force of Ontario Regulation 264/02 continue to apply to negotiations and arbitrations for quota periods before Quota Period A52, but all negotiations and arbitrations with respect to Quota Period A52 shall be done in accordance with sections 17, 18 and 19 as they read after the coming into force of Ontario Regulation 264/02.


(2)  Any action done with respect to a quota period before Quota Period A52 in accordance with sections 17, 18 and 19 as they read immediately before the coming into force of Ontario Regulation 264/02 shall be deemed to be valid for all purposes of the Commission.


2.  (1)  Clause (a) of the definition of “chick price” in paragraph 1 of the Schedule to the Regulation is amended by adding “as set for Quota Period A45, and adjusted as necessary in accordance with this Regulation” at the end. 


(2)  Clause (b) of the definition of “chick price” in paragraph 1 of the Schedule to the Regulation is amended by adding “as set for Quota Period A45, and adjusted as necessary in accordance with this Regulation” at the end.


(3)  Clause (a) of the definition of “feed price” in paragraph 1 of the Schedule to the Regulation is amended by adding “as set for Quota Period A45, and adjusted as necessary in accordance with this Regulation” at the end. 


(4)  Clause (b) of the definition of “feed price” in paragraph 1 of the Schedule to the Regulation is amended by adding “as set for Quota Period A45, and adjusted as necessary in accordance with this Regulation” at the end. 


(5)  The definition of “producer margin” in paragraph 1 of the Schedule to the Regulation is amended:


(a)
by striking out “from the date that this Schedule comes into force”; and


(b)
by striking out “renegotiated” and substituting “negotiated”.
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